‘ Ken-chan Curry

JAPANESE ORIGINAL CURRY

Japanesecurry and & e
fast food brand that is ver)/ p&i’ular
in Australl'"_ d Malaysia.
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CHICKEN KATSU CURRY

Japanese fast food restaurant!

The best brand for
food court

Currently 12 branches in Malaysia. All of
them are in shopping mall food courts.
Japanese food brands are rare in food courts
and attract customers. Not only curry, but
also Tempura, Tonkatsu, Karaage, and other
dishes are served quickly and at low prices.




The Symbol of Japanese culture,
Japanese Curry Rice

Curry spices were introduced from the West to
Japan in the late 1800s, when the samurai culture
was still lingering, and mixed with dashi stock to
create a uniquely Japanese curry with a strong
umami flavor. Over 200 years after its birth, curry
rice has become a popular Japanese food. Today, it
is loved by all Japanese people and is a
representative dish of Japan.

Business model specialized for
food courts

With a finely designed operation system, serving
time per order is only 3 minutes! This fast food
model can be operated with a small number of
staff. It can be used for food courts with many
customers and delivery orders.

Master Franchise Overview
22,000,000 JPY

Franchise Fee

MES g ol  ~1,200,000 baht (Without a building)
(Food court) to ~2,800,000 baht (Skeleton)

%20 stores must be opened in 5 years
% Actual cost of opening a shopping mall in Malaysia

World-wide
"Curry Rice" Business

Ken-chan Curry exports Japanese curry rice to
Australia and Malaysia and has evolved to meet
the needs of each market. It is a Japanese fast food
brand that is accepted outside of Japan.
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More than 80 menu items

The appeal of curry rice is its ability to be combined
with other Japanese dishes. We offer collaboration
menus with typical Japanese dishes popular
around the world, such as Gyudon, tempura,
Tonkatsu, and udon. In addition, many of our
menu items are suitable for delivery, and we can
expect sales through delivery.

Interested franchise, please call




